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INTRODUCTION

Scope
Key findings
Key findings

OVERVIEW

San Francisco boasts the highest spending on necessities
Indian cities are home to some of the lowest absolute spending on necessities
High necessity spending in affluent cities cushioned by higher average disposable incomes
Food dominates spending in poorer cities while housing costs are higher in wealthier cities
Necessity spending growth can outstrip income growth leading to a lower standards of living
Tbilisi to continue moving up the ranking, thanks to rising incomes

INFLATION AND SPENDING

Inflation growth undermines consumer spending power
Rising inflation puts the greatest risk on cities with a high share of spending on necessities
Conservative spending to hit business revenues as consumers become more frugal in 2022
Government intervention is needed to protect the least well-off households
British Columbia’s 1.5% rent cap helps mitigate inflationary pressures
Austin to join at least 28 US cities providing financial assistance to low-income households

BUSINESS IMPLICATIONS

Household spending patterns can offer insights into which industries to target in cities
Discount supermarkets can target cities with a high share of expenditure on food
Discount chain Lidl penetrates the Baltic market to increase competition
Businesses can adopt regional pricing to drive profits and provide fairer consumer costs
Affordable housing an opportunity in expensive cities
Real estate developer Common banks on co-living spaces to provide affordable homes
Cities Household Necessities Spending Index can assist in calculating remuneration packages
Big tech firms warn staff that pay may be linked to cost of living by location
Key insights in brief

RANKINGS OF MAJOR CITIES

Rankings of major cities 1-20
Rankings of major cities 21-40
Rankings of major cities 41-60
Rankings of major cities 61-80
Rankings of major cities 81-100
Rankings of major cities 101-120
Rankings of major cities 121-140
Rankings of major cities 141-160

METHODOLOGY

How the Cities Necessities Spending Index is calculated

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/cities-household-necessities-spending-
index/report.


